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Assignment #1 



Based on interviews and secondary research: what are some important 
qualities of corporate supporters?

1. Genuineness/Fit
2. Communication of internal and external D&I changes
3. Financial support (doesn’t have to be direct donations)
4. Celebration and recognition of Black/African-American excellence

Source: WWD , Business Insider

“Younger consumers surveyed are 3.2 times more likely to suggest that the movement is going to 
change their purchase behaviors in the future.”

“90% of Gen Z Americans support the Black Lives Matter movement”

Insights on Corporate Social Justice Initiatives

https://wwd.com/business-news/retail/customers-respond-to-how-brands-react-to-black-lives-matter-movement-1203648574/
https://www.businessinsider.com/how-gen-z-feels-about-george-floyd-protests-2020-6


Food Insecurity (United Kingdom)Initiative #1: Fight Food Insecurity (United Kingdom)

Source: JRF, EndhungerUK

https://www.jrf.org.uk/report/poverty-rates-among-ethnic-groups-great-britain
https://www.endhungeruk.org/2019/02/07/uk-food-poverty-now-public-health-emergency/




1) Aligns with B/R’s voice
a) Cultural influence
b) Consumer base

2) Consistent Growth
a) Revenue
b) Social

3) Social Consciousness
4) Mutual Benefit

a) B/R in the UK
b) Nando’s in the US

Annual Revenue of Nando’s Group Holdings Worldwide

Why Nando’s?

Source: BizJournals, Nandosstrategy, Similarweb

https://www.bizjournals.com/chicago/news/2017/08/24/nandos-peri-peri-taps-into-politically-hot-topics.html
https://thenandosstrategy.wordpress.com/2014/11/17/marketing-strategies/
https://www.similarweb.com/website/bleacherreport.com/




 #endhungertogether

#EndHungerTogether

All above images are fake.

13.3M 1.6M



Core Idea: Video series highlighting legacy and life of African American 
influencers across sports, with a focus on lesser known athletes

Features:

● 5-10 minute videos containing holistic documentation of obstacles and 
achievements

● Progressive D&I efforts, including:
○ Involvement of African American producers, narrators, etc.
○ Donations to social justice initiatives (BLM, education reform, community funds)

● Integrated across platforms
○ Can link app, site, B/R Live, intermixing video length and content

Initiative #2: Spotlighting African American Pioneers 



 Recommendations for Donations

Tier One Direct Donations - Pledge at beginning of series, connect 
with content series

Tier Two

Tier Three

Tier Four

Tier Five

Donation Pool - B/R will participate as an amplifier, may 
also choose to match funds

Donate advertising revenues gained from series: may 
donate all revenue, siphon profits, or pledge a portion

Hire Black/African-American performers, producers, 
studios to create content

Simply show support through creation of video series



 Rationale for Initiative 

● High demand for content across social media
○ Amplification of Black voices by content providers

● No series of this magnitude or type has been done
○ One-offs, news segments, social media posts are common, but in-depth series are 

non-existent
○ Lack of focus on humanitarian aspects of race and culture
○ Shorter, fast-paced episodes capture attention economy (Millennial/Gen Z) 



Based on interviews and secondary research: what are some important 
qualities of corporate supporters?

1. Genuineness/Fit
2. Communication of internal and external D&I changes
3. Financial support (doesn’t have to be direct donations)
4. Celebration and recognition of Black/African American excellence

Source: WWD , Business Insider

“Younger consumers surveyed are 3.2 times more likely to suggest that the movement is going to 
change their purchase behaviors in the future.”

“90% of Gen Z Americans support the Black Lives Matter movement”

 Insights on Corporate Social Justice Initiatives

https://wwd.com/business-news/retail/customers-respond-to-how-brands-react-to-black-lives-matter-movement-1203648574/
https://www.businessinsider.com/how-gen-z-feels-about-george-floyd-protests-2020-6


 Platforms to Utilize

13.3M

1.7M

18.1M

1.9M Longer-form video content - Primary home for series

Secondary home for series

Rising appeal for younger audience - trailers, highlights 

Highlights to redirect followers



 Brand Partners 

● Corporate sponsorship has the chance to belie authenticity, could lose 
interest and power of initiative in fans

● Production partnerships can increase impact and draw attention

● Partnerships with charitable/non-profit organizations: amplify cause, 
integrate social media posts, connect B/R tangibly to a specific social cause



 Potential Athletes to Discuss

Current, Well-Known:

Historical, Well-Known:

Popular Sports, Lesser-Known:

Obscure Sports:



Assignment #2 



The Drop Up



Lot 11 Skate Park

● Heart of downtown Miami 
● Open air concept 
● Covid-19 friendly

● Has hosted events 
before 

● Venue aligns with B/R 
Kicks voice/brand



X



 
Casamigos VIP experience 

● Adult getaway 
● All access pass to 

food trucks 
● Goodie bag 
● Line skip

Food/Beverage

HipPOPs

Pig Out





● We want B/R Kicks to be a 
pioneer on this new platform and 
be the glue of the #kicktok 
community

● We are going to personally invite 
the best sneaker creators on the 
platform with an all access pass 
to come a create hype and 
content around the drop up

B/R KICKTOK



@markoterzo @sneakermechanic 

   2.4M
followers

    1.1M
followers



● Master Tes hosts promotional 
content series 

● Approaches strangers on the 
street to ask sneaker related 
questions. 

○ What was your first pair of kicks?
○ What kicks are you wearing right 

now? 
○ How do you ask your parents for 

new kicks?

● Compile the best 
answers into a digestible 
content series that can 
be displayed on multiple 
platforms 

Content promotion: Kicks on the street



● Shoe Cleaning Promo
● Custom shoe contest (auction with 

celebrity judges with sponsored brand)

● Sneaker Photo Booth 
● Best outfit/shoe competition (Done over 

B/R app)Pop-Up Shops 

Activations



Assignment #3 



● 300+ teams competed in national 
Spikeball championship of all different 
demographics- matches well with B/R’s 
target

● NBA Bubble animated series similar to 
The Champions and Game of Zones

● Spikeball nets and logos featured 
prominently in the content 

● Other storylines
○ Snitch Hotline
○ Card games
○ Golf
○ Fishing

Source: Spikeball Roundnet Association

https://tournaments.spikeball.com/


● Sports are back → 
Many people working 
from home

● New sports bettors 
are incredibly 
important to capture 
- people might want 
something extra on 
the game

● Tutorial video series 
on Instagram: 

BETTING 101



● Series hosted by B/R Betting 
talent

● Tutorial videos would include
○ Spreads vs. Moneylines
○ Overs/Unders
○ Prop bets
○ Parlays
○ Futures 
○ Teasers




